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1Case B2B

Metrics

Impressions v

500k
300k

— Organic 26,409

--- Sponsored 1,766,580

3. CTR Improvement: Our ads and content achieved a 45% increase in click-
through rates, surpassing industry standards and driving higher website
traffic.

4. Lead Generation: We secured a 64% increase in leads.

5. Conversion Rate: Our campaign delivered a 30% improvement, reflecting
the high quality of leads generated.

6. Cost Efficiency: We reduced our cost per acquisition (CPA) by 15%.

7. Engagement: User engagement skyrocketed with a 50% increase in
comments, shares, and likes on our posts, highlighting the positive response
to our content.

Project:

Create ads campaign to promote international brand ang attract qualified leads.
Process:

As the sole manager, | handled everything from idea generation to audience
analysis, content creation, graphic and video design, and precise targeting
settings.

Key numerical outcomes:
1.Follower Growth: Our LinkedIn page experienced a remarkable 215% increase
in followers, indicating our success in engaging our target audience
effectively.
2. Content Reach: Our posts and content received a 78% boost in impressions,
showcasing our ability to connect with our desired audience.

— Competitor analytics V4
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About ERM

ERM's Technologies

Benefits

Let's Connect

Case B2B
Website maintenance

Task: recreate website of the
international manufacturer

Lack of images
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No SEO
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Add d videos,
Images, animations

Structured text and
offers

SEO, articles, cross
promotlons

After

cRM Advz— - "<lematics

Telematics, loT & Security

Telematics Solutions

Let's Connect




Marketing- paign Forecast

- Reaach = Interest =
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Period: MONTH Description Status Planned to spend Views/Impressions CPM (per 1.000 Visitors (monthly) CTR CPC
(monthly) IMpressions)

It O O N N
S T N BT

FPaid SEM (social engine marketing)

- Posts (targeting) 3960 354,000 $3 364,000 100.0% 30.03
Linkedin 12 posts (each 2 days) in [ ] $480 180,000 53 180,000 100.0% 50.03
a month
Facebook 12 posts (each 2 days) in [ ] $240 120,000 52 120,000 100.0% 20.02
a month
Instagram 12 posts (each 2 days)in 9 $240 64,000 b3 64,000 1 50.03
a month
- Google Ads Campaigns 5206 o5 000
General ongoing (5% per day) [ ] 5150 60,000 53 60,000 100.0% 50.03
Special (service, event, audience) need to set (155 per day) [ ] 345 20,000 52 20,000 100.0% 30.02
Email Campaigns ® $13 5,000 $3 5,000 100.0% 30.03
Online/Offline Events Promotion ® $0 0
Result: Impressions/Visitors:” 469000

Money spent: $1,181.00




Services

LEAD GENERATION

Al Lead Generation

Data Base Creation (with selected target audience)
Email cold outreach

Automatized lead connection

B2B/B2C BRANDING

Business development
Presentations, brochures
Marketing and Sales Funnel
Product launch

LINKEDIN

e Craft engaging content, including visuals, videos,
and copywriting, aligned with brand identity.

¢ Manage and curate content calendars.

e Monitor social media channels, engage with the
audience, and foster a strong community.

e Analyze performance metrics, derive insights, and
optimize strategies for maximum impact.

DESIGN

Graphic design (posts, logo, brandbook)
Video design (TikTok, Reels)

Web design

Brochure and newspaper design

Email campaign

WEBSITE

e Website (Tilda, WIX) building and maintenance

e SEO

e Crowd marketing (competitors analysis, lookalike
audience)

e Targeting promotion (Google Ads, Facebook & Instagram
Ads)

SOCIAL MEDIA MARKETING

e PR publications (research, budgeting, analysis)
e Content writing

e Posts for various platforms

e Press & Post Releases
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Marketing Experts
for Legal
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New clients meeting
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Send an invoice

Reminder

Schedule weekly meeting




Contact to get free
marketing analysis for
your business

+972508181184
aya@rait-group.com

q rait-group.com
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